[bookmark: _GoBack]Students will create either a brochure or an infographic (NOT both) about their chosen community problem. See p. 156-164 of The Handbook for specific guidelines. Students will include a short reflection with their visual argument. Please last page for more detailed guidelines for the reflection.
Mini-lecture: The Visual Argument
In this assignment, you will advocate for policy change based on your Community Problem Report. You will argue for policy change using ethos, pathos, and logos. You will select a genre for your visual argument that suits the community you are composing to. Your choices are:
· A Brochure: There are brochure templates in Microsoft Word and Pages, but that doesn’t mean that it’s an easy assignment.
· An Infographic: A collection of images and data. You can google Infographic to see examples.

Choose from one of the following style of argument to use for the Visual Argument.
Mini-Lecture: Aristotelean Arguments
There are many different ways of creating arguments; in this class, we're going to go over two of them. The first is Aristotelian Arguments.
Aristotelian arguments are a “traditional” form of arguing--this is probably what you were taught in high school. You seek to validate your own position. Typically, you refute another person’s argument or create a “strawman” to attack. This style of argument follows this format:
· Context/background (what is the debate; how did it start; why has it not been resolved; etc.)
· thesis (what belief should your audience adopt; what set of actions should they perform)
· support of thesis (major reasons and corresponding evidence for why your thesis is valid)
· concession (in what ways MIGHT your opponent be correct)
· refute opposition (in what major ways is your opponent incorrect)
· conclusion (relevance or course of action)
This is one style you can use in your Visual Argument.


Mini-Lecture: Rogerian Arguments

A less common style of argument is Rogerian Arguments. Rogerian arguments focus on consensus building. Typically, you validate your opponent’s position and argue for a compromise that will benefit both you and your opponent. 
Usually, you follow a method like this for Rogerian Arguments:
· Validate your opponent's position: what is your opponent’s perspective and how is it understandable?
· State your own position: What is your position and how is it similar to your opponent’s?
· Suggest compromise: what outcome would be ideal for all parties?
This is another model that may work for your Visual Argument. 
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Helpful Link: https://multimodalstudies.wordpress.com/what-is-multimodal-literacy/
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Please ignore the Public Service Announcement (PSA): Choose either Option 1 or 2 please.
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Links for the above page:
1.  http://www.packers.com/news-and-events/infographic/article-1/Infographic-Green-Bay-Packers-2014-Schedule/37113ff8-274b-4045-aad1-2513c8a09c67.
2. https://blog.hubspot.com/marketing/best-infographics-2015#sm.0000bat3qwax9eij11h7bildhe45q
3. http://www.example-infographics.com/
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Visual Argument Project options

Option 1: Brochure

Option 2: Infograph(ic)

Option 3: Public Service Announcement (PSA)

*Note: Before designing your visual argument, (Brochure, Infograph(ic), or PSA) you should
familiarize yourself on what is a well-designed visual argument on the topic that you have
researched. Examine at least three visual arguments on you selected option, and discuss the
following points for each one:

* What is the purpose of the visual argument?

« How are the rhetorical appeals of logos, pathos, and ethos used in the visual
argument, and are they effective?

« Is the visual argument persuasive and/or informative?

« Are the visual components effective? Why?

o Are the textual components effective? Why?
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Option 1: Brochure

Effective discourse takes many forms and uses a variety of media. The final project allows
you to explore the community issue that you have spent a large part of the semester focusing
on in a multimedia form. You will employ multimedia to advocate your position in your
brochure. In addition, you will write a Reflection detailing your rhetorical choices and a
reflection on the writing process in the creation of your brochure (see Reflection guidelines
under E-Portfolio assignment).

Purpose: The purpose of creating a brochure as your final project is to familiarize you with
the process of creating a multimedia document. Specifically, you will learn how to utilize
technology and non-standard media to convey a clear and straightforward message. The
reflection, which will accompany your brochure, has two purposes. First, it reinforces your
familiarity with writing a reflection. Second, and more importantly, it encourages you to reflect
on the rhetorical choices that you made in the creation of your brochure.

Content/Subject: A brochure is a multi-panel document that employs both visual and textual
information and is used for either informative and/or persuasive purposes. In this case, you
will design a brochure that introduces the problem you discussed in your researched topic. It
should also describe and either explain or advocate for your solution to that problem. If your
solution is complicated or consists of multiple steps, your brochure should focus on explaining
that solution. However, if your solution is easily understood, your brochure should focus on
persuading your audience to put your solution into action.
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After you create your brochure, you will write a reflection that reflects critically on your
rhetorical practices and evaluates the brochure you have constructed. It should explain why
you chose to construct it—through content, format, and design—in a particular way. When
'you write this reflection, also address issues such as purpose, audience, strategies as well as
the final document itself—the brochure.

Specific questions to answer include:

‘What problems did you encounter in organizing and writing your brochure?

What role did discourse conventions and audience play?

How did you select the issue/topic you chose?

What was the most challenging part of the project for you? Why?

What was your systematic approach?

What is the most effective aspect of your brochure in terms of presentation or design?
Why?

« How did you make your design decisions?

Audience: Your audience will be a general audience and, most likely, will have little
familiarity with your topic.

Constraints: Your project needs to follow the conventions of the brochure. You will want to
follow the specific guidelines below.
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Make sure that the Brochure:

Is effectively designed.

Utilizes visuals.

Makes a clear and concise argument.

Has an argument that is logical and sound.

Is quickly and easily understood.

Uses correct grammar, punctuation, spelling, and accessible language.

How to Make an Effective Brochure

What's your objective? : Know your purpose

Logos
= Introduce the product/topic (problem).
« Describe/explain/advocate the product/topic (solution—focus on how to solve problem).
« Persuade your audience of the product/topic (put your solution into
action).
Pathos
= Use an attention getter; play on the emotion(s) of your intended audience.
= Use BIG headlines, strong visuals, and a distinct call to action.
= Design the brochure to build interest in your product/ topic.
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+ Contain useful information.
Content Guidelines

Ethos

+ Be honest.

= Create a professionally designed brochure.

= Use professional and compelling images.

= Use active voice, everyday language, be concise—get to the point.

+ Remember your words will get the point across.

« Make it easy to read (Avoid crowded text, print that is too small to read, clip art,
and clichés).

= Make connections to your other assignments, i.e. researched topic, and reference
other published material.

« Use “you” and “your” to make personal connections with your audience.

- Correct grammar, punctuation, and spelling are a part of establishing credibility.

Brochure Layout three-fold (six panels):

Panel #1 Attention grabber (front of brochure): get reader to open it (use a
strong headline or strong visual to capture your audience).

Panels #2, 3, and 4 (inside of brochure): make the most use of this area by using
cleverly designed visuals, such as using your headline to spread across all three
panels. Consider this a full page where color, graphics and text can be implemented
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to get your message across. The introduction (product/topic), body
(information/graphics/visuals), and conclusion (call to action) of your product/topic
(solution) belong in these panels.

Panels #5: Good area to place interviews, quotes, references, and statistics
(remember to cite these); a “Frequently Asked Questions” (FAQ) section works well
here as well. Remember to add your “call to action” for your product/topic/solution
here.

Panel #6: Restate your call to action. Tell the reader exactly what you want them to do;
tell them how to do it, and tell them to do it. Provide contact information.

A few tips:

Do not crowd your panels, especially by using too much text. It is okay to have white
space. Do not try to fill it all up. Remember you want your brochure to be easy to
read.

Use short sentences, short paragraphs and clear visuals.

Consider carefully the colors you are selecting. Conduct some research on color
'schemes, how they relate to your topic, and how to combine colors that promote your
topic more effectively.
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Option 2: Infograph(ic)

Effective discourse takes many forms and uses a variety of media. The final project allows
you to explore the community issue that you have spent a large part of the semester focusing
on in a multimedia form. You will employ multimedia to advocate your position in your
researched topic. In addition, you will write a Reflection detailing your rhetorical choices and
a reflection on the writing process in the creation of your Infograph(ic).

Purpose: As your final project, the purpose of an Infograph(ic) is to familiarize you with the
process of creating a multimedia document. Specifically, you will learn how to utilize
technology and non-standard media to convey a clear and straightforward message. The
Reflection, which will accompany your Infograph(ic), has two purposes. First, it reinforces
your familiarity with writing a reflection memo. Second, and more importantly, it encourages
you to reflect on the rhetorical choices that you made in the creation of your Infograph(ic).

Audience: Your audience will be a general audience and, most likely, will have little
familiarity with your topic.

Content/Subject: An Infograph(ic) is a graphic that uses visual illustration of information,
data, and knowledge, which provides a quick and clear overview of the subject matter.
Infograph(ic)s employ three parts: visual, textual information (content), and knowledge and is
used for either informative and/or persuasive purposes. In this case, you will design an
Infograph(ic) that introduces the problem you discussed in your research. It should also
describe and either explain or advocate for your solution to that problem. If your solution is
complicated or consists of multiple steps, your Infograph(ic) should focus on explaining that
solution. However, if your solution is easily understood, your Infograph(ic) should focus on
persuading your audience to put your solution into action.
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After you create your Infograph(ic), you will write a reflection that reflects critically on your
rhetorical practices and evaluates the Infograph(ic) you have constructed. It should provide an
explanation as to why you chose to construct it—through content, format, and design—in a
particular way. When you write this reflection, also address issues such as purpose, audience,
strategies as well as the final document itself — the Infograph(ic).

Specific questions to answer include:

= What problems did you encounter in organizing and writing your Infograph(ic)?

= What role did discourse conventions and audience play?

= How did you select the issue/topic you chose?

= What was the most challenging part of the project for you? Why?

= What kind of systematic approach did you take?

- What is the most effective aspect of your Infograph(ic) in terms of presentation or
design? Why?

+ How did you make your design decisions?

Constraints: Your project needs to follow the conventions of the Infograph(ic). You
will want to follow the specific guidelines below.

Make sure that the Infograph(ic):

« s effectively designed.
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Ultilizes visuals.

Utilizes data.

Provides knowledge to readers.

Makes a clear and concise argument.

Has an argument that is logical and sound.

Is quickly and easily understood.

Uses correct grammar, punctuation, spelling, and accessible
language.

How to Make an Effective Infograph(ic)

What’s your objective? : Know your purpose

Logos
= Introduce the product/topic (problem).
= Describe/explain/advocate the product/topic (solution—focus on how to solve problem).
= Persuade your audience of the product/topic (put your solution into action).
Pathos
= Use an attention getter; play on the emotion(s) of your intended audience.
« Use BIG headlines, strong visuals, and a distinct call to action.
« Design the infograph(ic) to build interest in your product/ topic.
+ Contain useful information.
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Content Guidelines

Ethos

« Be honest. Use statistical data accurately to represent the information.

= Create a professionally designed infograph(ic).

« Use professional and compelling images.

= Use active voice, everyday language, be concise—get to the point.

+ Remember your words and images will get the point across.

* Make it easy to read (Avoid crowded text and images, print that is too small to
read, clip art, and clichés).

= Make connections to your other assignments, i.e. researched topic, and reference
other published material.

= Use “you” and “your” to make personal connections with your audience.

= Correct grammar, punctuation, and spelling are a part of establishing credibility.

Infograph(ic) Layout: One Panel
An effective Infograph(ic) is designed on one panel or page. The Infograph(ic)
can be designed either in portrait or landscape layout. You can set up the

Infograph(ic) either as a Microsoft Word or a Power Point Slide document.

Panel layout should provide the following:
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Attention grabber: (use a strong headline or strong visual to capture your
audience). Use cleverly designed visuals, such as using your headline to
spread across the panel. Consider this a full page where color, graphics and
text can be implemented to get your message across.

Include in the Panel: An introduction (product/topic), body incorporation of
(information/graphics/statistical data/visuals), and conclusion (call to action) of your
product/topic (solution). Tell the reader exactly what you want them to do; tell them how
to do it, and tell them to do it. Provide contact information.

A few tips:

= Do not crowd your panel, especially by using too much text—there should be more
visuals. It is okay to have white space. Do not try to fill it all up. Remember you want
your infograph(ic) to be easy to read.

= Use short sentences, short paragraphs and clear visuals. Make sure to size visuals
correctly so they are not distorted.

= Consider carefully the colors you are selecting. Conduct some research on color
schemes, how they relate to your topic, and how to combine colors that promote
your topic more effectively.

Follow the links below to view some highly effective infograph(ic) examples:

o Green Bay Packers
*  Extraordinary 2015 infograph(ic)s
* More infographic samples
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Assessment Rubric for the Visual Argument Project
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ASSIGNMENT #7: Visual Argument

Expert Writers Draw on Five Knowledge Domains’
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At this point, you have formally observed, researched, and reported on your discourse
ity and chosen topic. In this section, you will apply what you have learned thus far
to the writing of an original multimodal project suitable for public consumption. There are
two components to this assignment: The Visual Argument Project and a Project
Assessment Reflection Memo.

You will have three project options for the Visual Argument assignment as listed below.
Your instructor will let you know which specific project option they would like you to
complete.
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DO:

Offer your opinion.

Be creative and use

color effectively.

Use high-quality
visuals.

DO NOT:

Use images without
citing them.

Use low resolution,
pixelated, or otherwise
unclear visuals.





