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FC027 – Assessment – Lab Report
Marking Criteria

Look carefully at the following marking criteria, and use this to help you assess whether your report deserves a high mark.

	Maximum Percentage
	Marking criteria

	30%
	Section A:  Factual Content
We will be looking for:
Clear, headed sections for
            Introduction, Method, Results, Discussion, Conclusion, Errors.
Each of these sections should only contain material relating to that section.
The introduction section should include background to the experiment as well as the aim.
The method section will contain all the relevant information, including a diagram if relevant.  There should be enough detail to repeat the experiment exactly as you did it.
The results section will contain observations, all measurements recorded.  You should also put any graphs and calculations in this section
The discussion section should explain the meaning of the results with clear links to relevant theories.
The conclusion section should discuss how the aims of the experiment have been met (assuming they have)
The errors section should contain any errors that could have had an effect as well as the size and type of effect they have had.

	70%
	Section B:  Understanding of the science
This will mainly be found in the Introduction, Discussion, Conclusion and Errors sections.
We will be looking for a clear explanation of the science underlying your observations.
This should include:
· Explanations of good or bad results.
· Links to theory.
· Equations, structural formulae.
· Correct mathematical manipulation in calculations, including units.
· Units on graph axes and/or table headings.
· Interpretation of graphs.
· Results quoted to correct precision 
· Consideration of errors.
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