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Chapter One:

Political Marketing in the Digital Era















Introduction 
Politics was known as “a practical art “. However, with the developments and technology of the 21st century it became a “technological art” (Harvey XXXIII). Promoting politics was and still very important for the success of politicians and policies. Politicians are also businessmen; they don’t sell products but they sell hope to people. A politician or a political party is who guarantee this hope (Cwalina et al. 7). The way politicians promote their politics is called political marketing. Political marketing for new man is “the application of marketing principles and procedures in political campaigns by various individuals and organizations”. Candidates, Political Parties, Lobbyists, Interest Groups, and Governments all use political marketing to change public opinion and reach their goals (Newman XIII). Media involve in this process; television, radio, news papers and lately internet had great influence on political marketing strategies. However, the most effective and easy way to promote politics is the use of social media. People nowadays shifted from traditional media to social media. Politicians were in the obligation to follow the new trend; however it was in their benefit. The use of social media in politics started its way from Barack Obama 2008 campaign, it was its birth mark and it continued to be successful tool in marketing politics through years. 







1.1. Political Marketing: An Overview 
For Lees-Marshment Political marketing “is a fundamental part of political life. Presidents and prime ministers; politicians and parties; government departments and council all use marketing in their pursuit of political goal” (Principle and Applications 1).
The term political marketing was first used by Kelley in 1956. However, it has no fixed definition. To understand political marketing, it is important first to define marketing. Marketing, at first, was concerned only with products or goods. The American Marketing Association (AMA) redefined marketing in 1985 by adopting the concept of political marketing by adding an important word which is “ideas”. As a result the AMA definition of marketing is “Marketing is the process of planning and executing the conception, pricing, promotion and distribution of ideas, goods and services to create exchanges that satisfy individual and organisational objectives” (Wring 652).
 Lees-Marshment defined political marketing in her book political marketing: principles and applications, “Political marketing is about how political elites use marketing tools and concepts to understand, respond to, involve and communicate with their political market in order to achieve their goals” (2). For Lees-Marshment political marketing is the outcome of the marriage between marketing and politics and, empirically, “it represents the permeation of the political arena by marketing” (The marriage of politics and marketing 693). O’ Cass argues that the primary goal of political marketing is allow political parties and voters to take the right decision in the right place (59-60).
     Understanding the market is an important issue in political marketing practice and study, because it denounces decisions about all other marketing activities. (Lees-Marshment, The Political Marketing Game 11). The market is the possible number of consumers, who they are willing to participate, buy a product or support it. Lacking a market makes the policy or the politician not saleable (Lees-Marshment et al. 3). 
Political market is not just about voters; it is a whole complex entity, the market includes all the participators or stakeholders. Figure 1.1 illustrates the different stakeholders that are part of the political market (Principles and Applications Lees-Marshment 3). Politicians represent various market places one can succeed in one market but fail in another one. An example is Ritt Romney and Rick Perry; both struggled outside their homes market when they were running for republican presidential nomination (4). 
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Figure 1.1 The different stakeholders in politics Source: Lees-Marshment. Political Marketing: Principles and Applications, 2011, p.3 


In addition, market analysis requires being accurate and valuable. However, what matter in politics is its influence on decision-making process; policy, strategy and communication (Lees-Marshment, the Political Marketing Game 11). The importance of market analysis is to reveal unexpected issues which is significant for elites to understand the public, it allows seeing issues from different perspectives (15). Market analysis uses different methods; polling, focus groups, in depth interviews, talking to people on the streets, analysis of past elections, role play, online, intuition (42). Market analysis is important in political marketing, whether in electoral campaign, policy making, or achieving public demands.
Strategy is all about setting goals and keep focusing on and achieving them (51). There are a number of political marketing strategies followed by politicians to achieve political purposes and goals. “It requires consideration of many different factors such as the nature of the market; history, culture, governance, stakeholders, competitors, resources and goals” (Principles and Applications 19). However, strategy is not fixed, new information can change it. As Winther Nielsen argues that political strategy is a frequentative process whenever new information is obtained the strategy changes (qtd .in Lees-Marshment 19).
For obtaining support from their market, political elites use a range of political marketing function tools; research, strategic, organizational and communication that help in achieving their goals. First, market research is based on qualitative and quantitative techniques such as role play, polls, surveys and co-creation. Roles in this case are changed; voters are asked to find and suggest solution and create the political product, moving from asking for their demands to participate in creating them (Lees-Marshment et al. 3). 
Researching includes also market analysis, especially for voters. Using tools such as voter profiling or segmentation makes the market divided into different small groups. Second, according to the research results political marketers chose a strategy, design a product and a brand (4). Political marketer must discover the plans of the candidate, their targets, and their products. Political strategy comprise decisions about” how and whether to follow or try to lead what the market wants, as well as consideration of demographics and psychographics” (Lees-Marshment et al. 5). Third, organization is used basically to select the volunteers and donors needs, wants and behavior, and divide them into smaller groups, which is the same for voters. Each one is again subdivided according to certain conditions such as the amount of donation, period of participation and the frequency of donation. 
To have the product, the budget, the volunteers and the understanding are not sufficient without communicating with the public. “Political marketing communication is narrow and broad, general and highly targeted, and takes place across a number of different platforms”, however it is based on “research about the market, the message, and the medium in question”. It is composed of research, market-oriented strategies, targeted communications, and direct marketing through mail, email, DVD, internet and celebrity. It includes also e-marketing which is used in elections or legislative lobbying battles and to build a long-term relationship between the candidate and his supporters (5-6). Those four stages are connected to and influencing each other. 
It is not about choosing one of those tools to achieve a goal but how to use them in an interrelated and effective way that allows politicians to achieve their goals in a comfortable way (Lees-Marshment- principles and applications 7). Political marketing is “a way of thinking, doing, and being—a philosophy” (Lees-Marshment et al.7). 


       Figure 1.2 political marketing functional tools. Source: Lees-Marshment. Political Marketing: Principles and Applications, 2011, p. 6
Political marketing approaches have a significant impact on political marketing tools. “Political marketing approaches also have normative implications and thus consequences for democracy”. Political marketing is usually recognized as being about selling, one approach that earned popularity in academic discussion is the “sales- oriented party”, which argues that parties should use market research to increase the effectiveness of their communication allowing them to measure the efficiency of the message and the medium in order to convince voters to shift their support for a politician, policy or party. In this approach the political market research is made after the product is developed (Lees-Marshment Principles and Applications 7). 
Some academics and practitioners believe that the actual product is more significant than communication in finding out efficiency. Elites in this case design their product according to voters needs by utilizing marketing. This approach is named marketing oriented party. Market orientation gives the chance for politicians to know the public needs and take it into consideration in their products design which in result make the public vote for them.

Relational strategy is the new way of marketing politics. The function of marketing in this approach is to build “long-term positive relationship” between political elites and others that assist politicians in times of pressure or breakdown and allow them to execute “transformational leadership decisions”.
Anita Dunn, first White House communications director and senior of the 2008 Obama campaign argued that strategic advisor “political marketing is changing from being transaction based (this is the product I offer to you) – to transformational (work with me to create change)”, which was the distinction between Obama and Clinton. This approach helps in building relationship of mutual trust between politicians and public (Lees-Marshment- Principles and Applications 8).
A different concept is “experiential marketing” Jackson Nigel argues that “experiential marketing” is based on “human connection”, where the consumer is part of “an active experience with the brand / product in a public place”, where the consumer feel involved in the election event not only an observer (252- 253). Figure 1.3 summarizes all the previous approaches that were discussed thoroughly.

  Figure 1.3 The development of political marketing approaches. Source: Lees-Marshment. Political Marketing: Principles and Applications, 2011, p.10 
	The digital age created new ways to market politics. Internet and social media tools such as Facebook, Tweeter and YouTube opened new opportunities to candidates and politicians to interact, communicate with people and an ability to produce and sell political products that suits the public needs, in addition the chance for people to make their voices heard, participate and involve in making their demands applied.  
1.2. From traditional media to social media
     Media became a very important part in human’s life and in all domains; entertainment, education, publicity, news, communication, marketing, and politics. Through time media changed, developed and became different with new means. The traditional media was based on prints; newspaper, magazines, or on electronic media which is television or radio. 
     In the late 1980s the role of media began expanding to evolve in politics. “Events such as the Gulf War and the William Kennedy Smith trial sparked talk radio debate and providing material for the increasingly popular television news magazines”. The use of media in the past was restricted in radio, television or newspapers and magazines. 
 	The appearance of media in American politics came along with the presidential election campaign of 1992. “Candidates appearing on talk radio, television talk shows, news magazines programs, MTV and the internet became the latest fad in campaigning”. During the democratic primaries Bill Clinton and Jerry Brown made regular talk radio appearances; this made talk radio a significant forum for candidates (Davis and Owen 4). Knight and Barker defined political talk radio as “call-in shows that emphasize discussion of politicians, elections, and public policy issues” (2). 
Many people used political radio shows as a principle source for information about political issues; it has been also an important way to gather public opinion and political behavior. The white house invited “talk radio hosts” to make interviews with a number of administration officials who they were a part in “promoting the Clinton health care reform proposal” (Davis and Owen 5). Moreover, very famous politician were interested in the annual radio show; naming “Senator Bob Dole and House Minority Leader Dick Gephardt”.  In early 1990s talk radio became the top AM format and gain a significant popularity in media market. However, later president Clinton accused talk radio with contribution in the bombing of Oklahoma City which was on April 19, 1995 (6).
There are different media tools that politicians appeared in; “Larry King Live” was one of the famous TV programs, where President Clinton and his wife were guests (9). Larry King commented on the power of the media during the campaign process “You still wouldn't heard of Bill Clinton! Bill Clinton is a product of television” (Grabber and Dunaway). In addition, the debate of the Vice President and Al Gore Ross Perot, before the nation about the North American Free Trade Act on November 9, 1993. Vice president Al Gore appeared also on “Late Night with David Letterman” presenting his “top ten list on being vice president”, and he was also a guest on “Donahue” (Davis and Owen 6).
 Television shows are known by their significant influence on people. A good example is “CNN effects”; during Bush administration the show presented gripping pictures of Somalia in 1992 which was in total starvation and devastation, that event “inflamed public opinion and aroused pressure group”, the government, as a result, sent airlift supplies and later U.S. troops to Somalia. TV programs were very popular especially “NBC’s Saturday night live election comedy sketches” that reached 14 million viewers in 2008.
Another example of media influence on political process can be found in C-SPAN.   C-SPAN provides coverage of the House of Representative floor session and in free times it broadcasts “committee hearings, important events, call-in shows with government officials, newspaper and magazine editorial board meetings, and meetings of political organizations and interest groups”. Since the coverage of C-SPAN member of congress started to offer generous number of amendments in meetings and made more speeches (Graber and Dunaway)
According to Graber and Dunaway journalists influence the process of policy-making in the following ways:” (1) by creating the reality in which government leaders act, (2) by playing the role of public opinion representatives, (3) by giving attention to particular issues, and (4) by acting as a link between governmental bureaucracies”. 
For Glenn Halbrooks TV news aided Americans to have a good image about Electoral College and other political issues that were forgotten. However, candidates and politicians spend money on those TV programs and advertisements, and the bad side of this is that the media cannot control the content of those advertisements or political campaigns; even if they are misleading which is the cause of the campaign laws which oblige media to sell those ads at the lowest rate.
With the new developments of new media inventions like computers, mobile phones and internet, traditional media became in the second rank. Using internet with different means became the trend in the modern society.  The new age of media is the so called Social Media. The term social media refer to the wide range of internet-based and mobile services that allow users to participate in exchanges, contribute user-created content, or join online communities (Dewing 1). Social media is a two-way tool of communication via internet which allows users to interact and react upon the information or the content they receive.
 In operation, social media can present everything that traditional media tools do. It is a compilation of mass media, however “the social media presents a mass, multidirectional conversation” (Gainous and Wagner 7). It is not a passive way of communication rather a positive one. One can respond to the content he/she receive. Those tools are named social networking sites (SNSs) such as Facebook, Twitter, YouTube, Email, Blogs, Forums, MySpace, Instagram and Snapchat. Those sites enable users to make video calls, texting, audio calls, sharing photos and videos, and interacting positively with others. Also, SNSs are free and allow users to make marketing for their products, companies, or interests. 
      Statistics from Facebook say that there are 1.4 billion daily active users on average for December 2017, which make Facebook at the top of all social media networks. Additionally, according to the website statista.com, Facebook ranked in the first place with 2167 million active users in January 2018, followed by YouTube with 1500 million active users and Twitter with 330 million. The chart bellow shows how those sites ranked.

Figure 1.4 Most famous social network sites worldwide as of January 2018, ranked by number of active users (in millions).Statista.com. Accessed in:23/02/2018.20:50
According to Statista in 2016, on the global level the number of social media users reached 2.43 billion. Facebook was the first with 1.86 billion registered accounts followed by Whatsapp with 1.2 billion and YouTube with 1 billion users. In the level of the United States 196 million people used social media.
 The popularity of social media networks helped people to involve more in all domains of life, politics was one of those important domains that social media facilitated for them to get information and to participate directly in the decision making process. In addition, Politicians, elected candidates, or decision makers use social media to have the people’s support, opinions about different issues or to reach their political goals. Social media has changed the campaign strategies; it allows politicians to directly communicate with voters without wasting time on paid advertisements. YouTube for instance, facilitates the process of producing commercial for free and reach a significant number of people (Murse).
In addition to the important role of Facebook and twitter which give the ability to “share” or “retweet” campaign events with friends and people who has the same interests. Donald Trump for example used Tweeter frequently in his 2016 electoral campaign. He said:” I like it because I can get also my point of view out there, and my point of view is very important to a lot of people that are looking at me”. Moreover, social media allows politicians to customize their messages according to the age, gender and race of voters, which will be more effective.
 Also, politicians use “money bombs” to gather donation from their supporters through SNSs such as Facebook and Tweeter. An example of a successful usage of “money bomb” is Ron Paul, who ran for the presidency of 2008 (Murse). The 2008 was a turning point in the usage of internet. Internet was a tool for organizing campaigns and communicating with citizens (Wagner and Gainous 507). A good example is Barack Obama electoral campaign of 2008; it was a real illustration for the good use of internet, precisely social media. Hendricks and Denton stated: “the 2008 campaign was unique in that it became the first national campaign in which traditional media such as television, radio, and newspapers were overshadowed by new media technologies and the Internet” (xi). Feedback is a very important aspect in campaign, it gives voters the opportunity to say their opinion and for politicians to respond and ameliorate their programs with only using social media without being obliged to use expensive polling (Murse).
According to Pew Internet & American Life Project, 74% of internet users went online in 2008 for news about politics or about the campaign. Not only politicians use social media citizens also use it to make their voices heard. In 2006, through their MySpace profiles, American students in L.A. organized marches for the immigration reform (Costanza-Chock 857). 
Social media, for now, is the most “versatile, comprehensive, and interactive form of communication”. It is different from traditional media in terms of interaction between the consumers of news and the news itself, not only in terms of speed and ways of delivering (Wagner and Gainous 6). SNSs approved to be the most effective way to help people to reach information and to achieve their goals in an easy and free way.
1.3. Social Media as an Effective Political Tool:
Social media become a very useful tool in politics; however it was not initially made for that purpose. Politicians and political groups recognized its importance and effectiveness on politics. Its effectiveness is clearly illustrated in electoral campaigns. Being present in one or more social media networks allow politicians to be different and seen as modern and up to date. Another effective use of social media in campaigns, it gives candidates the ability to directly contact with citizens, it is a two-way communication tool. This allows politicians to have feedback and to listen to their voters demands. Social media also permit politicians to target their audience, by age, gender and social groups; which is effective in sending specific messages to the right person (Jacobs and Spierings 161).
 Barack Obama and Mitt Romney used SNSs to communicate with their voters and supporters (P. Borah 202). Politicians, especially candidates use social media to market their programs and policies, which proved to be effective during Obama presidential election of 2008 as well as 2012. The use of social media aided the staff to organize the “Get-Out-The-Vote” and boost early voting. Moreover, transparency is what makes a politician successful. Telling people about the plan, goals, and even mistakes through social media gives candidates transparency (Weinberg 22) and guarantee a relationship of trust between them. Another aspect of social media effectiveness is that it encourages young adults to participate in elections, not only that, but also in “communicating with others and helping them in the decision-making process of voting” (Dhruvi Naik 63). 
Government also use social media, such as announcing important public services, which is quickly sent and received and allow government to have feedback from people, “interdepartmental communication can be smoother, which makes decision- making process in governments faster” (65). Since almost all SNSs have a mobile phone application, it facilitated for young adults to engage more in politics; share information about campaign from anywhere and anytime (P. Borah 221), and that boosted the number of young adults who participate in politics and in voting. 
Social media has a great influence on mainstream media as well. The mainstream media realized the significance of social media in politics. For instance, CNN had corporation with Facebook “providing Election Night data and analysis of activity on its widely used social media platform. NBC worked with Crimson Hexagon, and analyzed Twitter, Facebook, blogs, and other social media activity; and ABC used Yahoo and other providers” (203). 
Presidents also use social media to announce policies and decisions. Donald Trump, the former US president, announced in Tweeter after only six days from taking office, that he will build a wall in the borders of US he said “a nation without borders is not a nation”. Trump was named the Twitter president because of his the extensive use of twitter which made his policies based in the first place on social media metrics. Trump tweeted asking	 the president of Mexico to pay for the building of the border wall, however Peña Nieto refused. This reflected negatively on the relationship between both countries (Luis Gómez Romero)
1.4. President Obama and the politics of social media: 
Barack Obama was not chosen for having an experience not for being a leader for a party or a movement, not for being a governor or a general veteran legislator. He was “elected purely for himself, his message, his persona and what he symbolized”. He started his political career as a state legislature to become the first Democrat president to win in more than 3 decades. Obama was the loved ideal for many people, because of his tolerance, collaboration, equality and justice. He was simply chosen for being Obama, and he gained the Nobel peace prize for the same reason (The editor of time). 
The 2008 was a new beginning for Obama. He was the first African-American candidate to be nominated in the Democratic Party. Not only that, but during the 2008 presidential campaign Obama has reshaped the utilization of internet and web 2.0 technologies. For that he was named “the social media president “. The Obama campaign used almost all the types of new media technologies to contact voters of all ages ethnic and social back-grounds. Obama staff created a web site, My BO (my barackobama.com) organized over one hundred fifty thousand events, created more than thirty-five thousand groups, had over 1.5 million accounts, and raised over $600 million from three million donors. 
In addition to the use of YouTube for advertising for free, sending those ads to supporters, and also inviting them to send it to their family and friends. “His campaign material was watched for 14.5 million hours”. Obama used social networking sites heavily, his Facebook account has 3.176, 886 supporters and 987.923 MySpace friends. They utilized also text messaging to attract young voters. The use of technology allowed Obama campaign to stay connected 27/7 and to fact check information (Hendricks and Denton XII). 

The Obama campaign focused mainly on young voters “sixty-six percent of voters under the age of thirty supported Obama”. A splendid number of 69% of new voters went to Obama side (Hendricks and Denton 7). Moreover, Obama used also Twitter to remind people of voting and to ask for donation, his account was followed by more than one hundred thousands of followers (11). Another strategy used by Obama is text messaging; it included about three million people that were registered through their phone numbers. This strategy attracted most Hispanics, African Americans and youth voters (10).  
Obama went far away with his strategies; he used also advertisements in online video games such as “Burnout Paradise” in “Xbox 360” and another eighteen more games. The ads were in the form of “Roadside Billboard” which encourages gamers to early voting. This strategy was directed to reach the young generation; Obama was the first to take this step (12). Obama and his staff used every social media tool exiting to cover all voters of different ages, ethnicities, socioeconomic backgrounds, and sexual orientations, and to encourage them to participate and engage in the electoral campaign (14). Obama win the 2008 election with 52.9% of popular votes (Roper center).
Obama entered the White House in the 2008 financial crisis. Despite this challenge and many others, Obama with his successful use of social media, achieved many of his campaign promises. The first issue that Obama changed was the Affordable Care, on March 23, 2010 signed the reform into an act. Obama administration created at first a Tweeter account @healthCareGov in 2009; it was made to promote the website healthcare.gov which was created in 1 July 2010. After signing the law Obama administration created a Facebook and Google+ pages and official YouTube channel. Those social media tools were used to make American citizens support and register in health insurance (Leonhardt 173). By 2014 95% of the population was registered in health insurance (Amadeo). Obama also used his Tweeter to encourage citizens to sign to end the Iraq war he tweeted “thinking we’re only one signature away from ending the war in Iraq”. He also made a tweet about the climate change saying that they must combat for climate change for their kids, not to forget his tweet about racism where he quoted Nelson Mandela saying “no one is born hating another person because of the color of his skin or his background or his religion …”, commenting on Charlottesville, Virginia violence event. It was liked more than 4.6 million times and rewetted 1.7 million times. He was on the list of top ten rewetted twitter messages. (Jeremy B. white)
Obama also relied on YouTube heavily that he used for marked his campaign and his policies. One of the most popular videos created to support Obama is “I got a crush on Obama”; the song was everywhere and very effective. Moreover he used “LinkedIn” to develop articles which talk about issues such as “improving the country’s tax system” he used it also to reach leaders and members of different industries. 
Obama career did not stop after the 4 years of the first term; he continued his success for another 4 years as he tweeted in his tweeter account. He succeeded with 51.1% popular votes and 332 of electoral votes against Romney who has 47.2% of popular votes and 206 electoral votes (Roper center). He used Facebook for his re-election bid; to encourage young voters to cast their votes. In 2016 Obama” became the first president go live on the site”. Obama presented himself as a likeable person and build a social media persona, his authenticity guarantee him success during his two terms (Beckett). 
The use of social media networking sites made Obama not only successful but deserves to be named the “social media president”. Ending his presidential term, Obama wrote very touching message on Tweeter; “thank you for everything. My last ask is the same as my first. I’m asking you to believe –not in my ability to create change, but in yours” (Jeremy B. white).








Conclusion 
It is widely agreed that social and cultural changes played a vital role in the development of an “Informational society”. The developed shape of social and political life allows people to engage in democracy and to be part of governmental procedures (Toffler A. and Toffler H., qtd in Cwalina et al. 280). With the age of technology and with the development of social media, people started to be more interested in politics, sharing political events and even contribute in the decision-making process. Social networking sites became the most effective political tool, for marketing campaigns, promoting policies or even politicians. Facebook, Tweeter, and YouTube are the most favored and used sites; through those sites people can develop economy, education, health and security, or cause a war as what happened in the Arab World. The wise utilization of social media by politicians increase their transparency and trust between them and people. Public opinion, lately became significant in the decision-making process, it can push government, congress and politicians to act or repeal a law. People finally understood their power, the ability to govern themselves and in the change that they can achieve. 
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Chapter two:

Decision-Making Process in United States











Introduction: 
Political decision-making in United States is one of the most serious tasks of its political system. Thus why the process of decision making raises interest of many people how it works. Decision-making passes through five stages in order to set political agenda. Additionally, Decision-making is a complicated process that influenced by many factors that are overlapping in order to choose alternatives to address domestic and foreign issues of the country, as long as it has a comprehensive impact on the, social, economic, military and other aspects. In the conduct of American decision making process there are many player have hands to make political decisions. Among these political players is the president who strongly contributes in this process by his implementation. Besides, Congress as the first branch in American government, it has power in making political decisions through legislation. Recently, another political actor that has significant impact on political decision is public opinion through the use of media. Further, interest groups also play an important role throughout the process of decision-making by seeking to influence policy outcomes. As a result all of these groups interact to make political decisions about the emergence of healthcare policy in modern way.






1.1.  The Political Decision-Making process 
“Any democratic government cannot afford to turn a blind eye on the plight of the society it represents” (Dye 6). America emerges as a democratic state through its history and its political decisions: inside or outside the country taking into account the improvement of citizens’ life.
Before proceeding to understand the stages of policy making, the word “policy” should be defined first. Policy is defined by Bates and Eldredge “as a statement that provides a guide for decision-making by members of the organization charged with the responsibility of operating the organization as a system” (12). It is a general guideline or a statement of objectives and goals for a course of action in need to be followed to identify a particular problem or a set of problems for the sake to provide a consistency in decision-making. 
There are many definitions of Public policy, public policy as sum of governmental activities and ideas within which decisions are taken. Also, it is a set of rules that should be taken to achieve accountability and authenticity) Brooks16). In addition, Charles L and others stated that “public policy consists of political decisions for implementing programs to achieve societal goals.’’
In a broader sense, it is noted through the previous studies about public policy that non-government organization may interact and contribute to the development of certain policy to carry it out. The policies set by the government should state the aims to be achieved as well as the processes to be followed, and to obtain the stated goals in a manner which should maintain stakeholders’ interest. Public policies do not creat themselves. In fact, both public and privet groups contribute to what is known as policy making process.

The policy making process regarded as a policy cycle by which policies come into creation; it is evolved over time in the US government system. The conventional process of policy making consists five independent phases. It begins with agenda setting, policy formulation, policy adoption, policy implementation, and policy evaluation. In this context political scientists have identified these steps to address a particular issue.
However, Barkensbus denotes only four stages, which include agenda setting; policy formulation; policy implementation and policy evaluation with a feedback. These stages arranged as follow:
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                                                     Figures 2.1:  the Policy Cycle 
Beginning with the first critical phase agenda setting (the identification of the problem) it makes the public aware about certain problem and requires the attention of the policy makers and governmental action. And makes demands that the issue is addressed Barkenbus (12).
 Setting the agenda is about influencing the issues of concern that are eliminated from public debate. The number of potential policy issues exceeds the capacity of the policy-making process, ensuring the importance of the policy agenda, and the need for issues to compete against each other on this agenda. Cobb and Elder define an agenda as “a general set of political controversies that will be viewed at any point in time as falling within the range of legitimate concerns meriting the attention of the polity” (14). 
In fact, policy agenda is set by four types of actors according to a political science professor Larry N. Gerston are: (1) public officials, (2) the bureaucracy, (3) the mass media, (4)the interest groups. For the public officials in United States the most agenda setters are the president and the court. Light claims “presidents do have notions of what constitutes good public policy.” For both Presidents Ronald Regan and Barak Obama this was extremely true, in spite of many people disagree of what claimed as good policy for them. (Anderson 100).   According to William Niskanen’s book Bureaucracy and Representative Government claimed the bureaucracy has effects on agenda setting; in which the bureaucrats can impose their preferred alternative on legislature, but Hammond believed that the bureaucrats cannot influence voting bodies (Carmani 12). 
Another important actor has potential impact on agenda setting is the mass media as television and radio. It is dominated the lives of many American in which they cannot repudiate its role, specially the press such as New York Times, Washington Post, Wall Street Journal. The political journalist Theodore White reported “The power of the press in America is a primordial one. It sets the agenda of public discussion; and this sweeping power is unrestrained by any law. It determines what people will talk about and think aboutــــan authority that in other nations is reserved for tyrants, priests, parties, and mandarins”                 (qtd. in Dye 40).        
In fact, mass media do not influence of what way people think, but rather it sets their 
minds on what to think about (Baran); this statement determine the importance of media as political tool for agenda setting and its power to change public views about certain issues by making a special way of presenting the news information. 
Not only, as this technology continuous to develop from newspaper, television and radio to what is so called social media. Social networks become a source of information and space for political debates, currently, a survey by the Pew Research Center 2016 showed that 66 percent of Facebook users get news from the site and 62 percent of these users are exposed to news (Gottfried and Shearer). Due to that, a group of researchers attempt to investigate whether social media can influence traditional agenda setting. Drezner and Farrell examine the role of blogs interactions with traditional media. According to them, when bloggers focuses on certain issue, the blog “acts as a focal point for mainstream media, shaping and constraining the larger political debate”. This means that, social media and media influence each other. (qtd. in Jonathan Borden).
	Policy formulation is the second phase consists of policy- makers who discuss and propose programs to address the problems raised as a part of the agenda policy. Generally formulation policy deals with the elaboration of alternatives of action and with public problems (Anderson 28). Policy formulation represents in government bureaucracies, interest group offices, legislative committee rooms, meetings of special commissions, and policy-planning organizations otherwise known as think tanks (Dye 42).
	Decision-making process continues with the policy adoption; simply it is about the support or the rejection of a certain proposal that policy can be legitimate. In this context, legitimacy as a concept is complex to define, because it is not the same of legality; since it contributes to belief in legitimacy which concentrates on people’s attention on acceptance of governmental action. According to policy-makers in this stage, legitimacy has influence on how something is done and what is being done (Anderson 119). In particular cases, some of government actions seeing as illegitimate, even if within legality for the reason that they depart from what is formal (Anderson 120). In particular, the Vietnam War in 1954 then, the invasion of Iraq in 2003 under George W. Bush administration, where many Americans never agreed on its legitimacy.
Additionally, there are a number of criteria can have impact on policy choice which is values, party affiliation, constituency interests, public opinion, deference, and decision rules. When the government bodies adopt the policies, they move into the following stage of the policy process, policy implementation (126).
Implementation, defined in oxford dictionary as the act of accomplishing some aim or executing some order and to put into effect according to some definite procedure or plan. The implementation of Policy refers to “what happens after a bill becomes law” (Anderson 193). This means that, the adopted policies are put into practice as Barrett declared in Implementation Studies the process of “translating policy into action” (19).
Moreover, modern political system such as the United States the bureaucracies emerge as key actors in the policy implementation phase, which means the Congress relies on the bureaucracy to develop certain standards and procedures that accomplish the intent of the policy (Paletz et al. 775). In other words, through implementation of policies the administrative agencies are respond to the communities they lead. However, the distributive policies are implemented with bureaucratic discretion with congressional subcommittees, also with continuous oversight by the interest groups (Caramani 17). 
After the implementation of policy by the bureaucracy, it becomes a subject of evaluation. Policy evaluation represents the final and the most important stage of policy-making, because it involves the estimation, assessment, or appraisal of a policy. In addition to that, it identifies factors that contribute to the success or failure of the policy (Anderson 245).  
In particular, the main focuse of Policy evaluation phase is whether the outcome of the decision-making process has achieved the intended objectives, as quoted in Thomas Dye’s book understanding public policy: “Policy evaluation research is the objective, systematic, empirical examination of the effects ongoing policies and public programs have on their targets in terms of the goals they are meant to achieve” (63).  As well as, policy evaluation provides a feedback loop which enables decision makers to draw lessons from each particular policy in the process. This feedback loop identifies new issues and sets in motion the policy-making process once again and creates an endless policy cycle (Caramani 18-19).
1.2.  The President as a Decision-Maker
The Presidential power was one of the most studied aspects of the American political system. The founding father of United States constitution stated that “the executive Power shall be vested in a President of the United States of America”. At the end of twentieth century, the role of the executive branch is increased by which the government based on executive leadership in the formation and implementation of policy (Anderson 35). James Anderson claimed “we live in executive-centered era” (50), in which both of the president and the executive branch are regarded as the “initiators” of policy, and the members of the congress work as the “arbiters” of this policy (Dye 39). 
Additionally, the Constitution also point that the president is the responsible for implementation of laws in which mentioned in the second article “he shall take Care that the Laws be faithfully executed” (“21st century American government and politics” 624) in order to ensure that the bureaucrats followed a legitimate process to carry out a law and to check if it is fully acted (William and Canon 298). 
President’s authority to enforce a law requires the use of governance to translate legislative objectives into programs, budgets and systems. For instance, during George W. Bush administration, and later President Barack Obama in 2008 bank bailout bill provided the bureaucrats money in order to be used to help banks and other financially strapped companies, so in this way the bureaucrats decide who will get the money under specific conditions. Another example is The Military Commissions Act of 2006 which defined the use of military tribunals to review evidence against suspected terrorists, but President Bush and his appointees determine these tribunals’ procedures. In addition to that, the president can delay the implementation of a law, rejecting policies or to put pressure on congress through lobbying to change the decision (298).
Moreover, the President of the United States exercises official control over the executive branch; where he can ask government agencies to make changes with regard to some policies, for instance in April 2010 President Barack Obama announced to the Department of Health and Human Services to prevent the unfair treatment against gay and lesbian in hospital visitation rules (298). 
In fact the congress can break this demand, but the president use the executive power to ensure presidential directives. As a result the presidents can act unilateral without congressional approval and this confirms his power. (John et al. 426). Recently, the presidential scholar William Howell claimed that the presidents have used this “unilateral” power much more than the former presidents, especially in the context of political conflicts between the branches of government or inter branch policy (426). 
Additionally, presidential directives may set in the form of executive order, proclamations, or military orders. First, the executive order is well-known type of directive, which is used to achieve goals. Generally, the executive orders ask federal employees to take a specific action or implement a policy in a particular way. According to the professor of political science Kenneth Mayer the executive orders are an important source of “independent authority” that is used only at the discretion of the presidents, also he stated that the President’s ability to make policies is through the executive orders (426-427).
For example, president Obama declared an executive order on December 29, 2009 in which he changed the guidelines for confidential information by stating that if there was a doubt about the classification of information, in this case, it should not be classified. Also there was another order on January 17, 2010, where some military personnel were ordered to involve in relief operations following the earthquake in Haiti (William and Canon 300-301). It seems that the executive orders appear to give the president authority to do whatever he wants, even if when Congress strongly opposes his decisions. However, a president’s authority to issue executive orders can be limited (301).
During the 1957 president Dwight D. Eisenhower used the executive order, with proclamation and military order against the apartheid system in public school Little Rock high in Arkansas, when the governor Orval Faubus prevented African American students from the integration in school. For the reason of ignoring the proclamation president Eisenhower issued to send military troops to oversee the integration of students. President Dwight d. Eisenhower as the head of the state and commander in chief intervened to enforce integration in public school and implement law (John et al. 427).
In many cases, when the Congress passes a law it gives the president authority to issue an executive order on a specific case. However, despite of the authority that used to issue an order, if members do not agree to policy changes, they can work to pass a law that cancel any executive orders or they can refuse to carry out these orders. Even though, they in need to the support from both houses to stop the presidential veto (William and Canon 301).
Another important idea to discuss here is the presidential power in shaping government policies through the media attention that goes with the presidency as stated “The president’s visibility in the news is a double-edged sword” (“21st Century American Government and Politics” 643).
The president ability to “go public” through the use of speeches and media is considered an effective way to put pressure on the members of the House and Senate to pass a law. The presidential appeals are partly aimed at persuasion within the raise of an issue that the president considers important for citizens who already share his views for the sake of influence elected representatives to agree on his demands (William and Canon 310).
	Generally, the president is the head of the executive branch; he controls also organization agencies. One of the most known is the Executive Office of the President; it is policy groups that helps the president to support his decision. Also EOP staffs help the President and Candidates to maintain their political goals and get them re-elected (311). Among these organizations a White House Office, Office of Management and Budget (OMB), the National Security Council (NSC), and the Council of Economic Advisers (CEA), so each of these organizations has impact on military, economic, social policies (John et al 438).
 Since the World War Two the President responsibilities are extended beyond nation.  Beginning with political system of the United States and separation of power according to the constitution both of the president and the congress participate in making foreign policy, but the president’s role is more central then the legislative branch. According to the President of the American Political Science Association Edward Corwin:
What the Constitution does is to confer on the President certain powers capable of affecting our foreign relations, and certain other powers of the same general kind on the Senate, and still other such powers on Congress; but which of these organs shall have the decisive and final voice in determining the course of the American nation is left for events to resolve
                                                                                                     (qtd. in Fisher 270).
The term “Imperial presidency” was coined by the historian Arthur Schlesinger to describe the president's authority to talk about the nation on the world stage and to set the policy agenda at home. In Schlesinger's opinion, as long as the United States is involved in military conflicts around the world to promote and protect its interests, the president will be the most important figure in American politics (John et al. 30).
 Therefore, imperial presidency appears to give president the power to serve its interest and to manage the American foreign policy affairs and to make treaties with other nations, as stated in the book of American politics today “The president is the dominant actor in American foreign policy” (475). For example, one of the most important and prominent decision that issued by the current president of the United States Donald Trump is the recognition of Jerusalem as Israel’s capital on December 6, 2017.and to move the US embassy in Israel from Tel Aviv to Jerusalem (Presidential Documents title 3 Proclamation 9683 of December 6, 2017). Later of this event, many of Americans support his decision in which the former ambassador of Israel Ogden R. Reid stated that “I think it's the right decision”.













1.3. The Role of Congress
Throughout the history of American politics, congress was the first branch in government; Where the Constitution gave Congress the leading role in wide range of enumerated powers such as regulating commerce, raising and supporting armies, creating the courts, declaring war, and imposing taxes (William and Canon 257) as said “all legislative Powers herein granted shall be vested in a Congress of the United States” (Anderson 35).
Congress is one of the most important institutional factors that have impact on the policymaking process. Janda et al argued that congress, in order to retain its influence on the programs it creates, it must be aware of how to manage the agencies which responsible for it. Legislators and their committees are involved in overseeing and reviewing the agency's operations to determine If they are implementing policies that planned by Congress (367). 
The founding father of the Constitution designed Congress as a legislative branch by which they gave it powers to enact laws; it has used its powers to expand its role in the policy-making process like “to lay and Collect Taxes”, also it has the power “to pay the Debts and to provide for the common Defence and general Welfare” (John et al. 370 
The  legislative process starts when a member of Congress propose a plan for a new law, but before to pass a proposal someone should recognize if there is a problem exist and in need to be solved (361). But a bill cannot become law unless it is passed in both chambers the House and the Senate (352). In addition to, congress may acts on issue that comes suddenly; in particular those are related to technological development such as the issue of “cyberbullying”. Last decade, this concept emerge in 2009, it was a bill presented in the House as a federal crime after the national attention that was drawn when a teenage girl in St. Louis committed suicide, when she is taunted by a neighbor who was pretending to be Megan’s boyfriend on the social networking site MySpace, as a result the bill became the Megan Meier “Cyberbullying” Prevention Act (361).
However, as the executive branch grew and the complexity of policies increased, oversight became more difficult. Oversight is simply a process of which congress reviewing the operations of an agency to determine whether it is carrying out policies as it intended (Janda, Berry, Goldman 367). Besides, the members of Congress engage in oversight activities in different ways. The most known is the hearing; this means that they hold hearings with government officials and bureaucrats to examine how programs are implemented and explain how federal programs work in their communities for public (John et al. 375). 
During committee hearings, the committee members discuss with other members of congress, executive branch, interest groups, businesses, state and local government officials and citizens’ groups the impact of a bill, as well as committee hearings serve the functions of congress such as to draw attention about a particular issues, to check the executive branch to determine whether the intention of Congress is fulfilled, to provide an arena where individual members give speeches to attract media attention that is used later in a campaign as proof of a member's work, and so on(381). For example, the banking bill would be assigned to the Financial services Committee in the House, or to the Banking, Housing and Urban Affairs Committee in Senate. A bill referred to specialized members to hold hearings and the legislatives members can conduct a research on the bill. After, a bill is sent to the full committee. When the full committee approved the bill will send to the chambers. Later if the House and Senate agree on the bill sent to the president to sign it to become law (Janda, Berry, Goldman 362).
In addition to, as the executive branch plays an important role in making foreign policy decision also the Congress as well, it can sets the foreign policy through legislation, according to Specialist in National Defense Foreign Affairs congress Richard F. Grimmett Congress can make foreign policy through six factors which are resolutions and policy statements, legislative directives, legislative pressure, legislative restrictions/funding denials, informal advice and congressional oversight. Also it has role in declaring war as stated “Congress should replace the War Powers Resolution with legislation that fairly acknowledges the President’s defensive war powers, omits any arbitrary general time limit on deployments of force, reaffirms the constitutionally-derived clear statement rule for use-of-force bills, and prescribes rules for their Privileged and expedited consideration” (Sloan et al xii).
1.4. Public Opinion and The Use of Media
The pictures that exist in the human beings’ minds, about themselves, the others, are their opinions. However, if those pictures are discussed by group of people they are called Public Opinion with capital letters (Lippmann12). Generally speaking, Public opinion is related to the views and attitudes of people on issues related to their lives, interests and purpose, but in cases it is not fixed in one direction.  According to Walter Lippmann view:
Man is . . . the creature of an evolution, who can just about span a sufficient portion of reality to manage his survival . . . He is learning to see with his mind vast portions of the world that he could never see, touch, smell, hear, or remember. Gradually he makes for himself a trust worthy picture inside his head of the world beyond this reach (12).	
Public opinion becomes a controversial aspect in political debates. Public opinion plays a vital role in political matters; in which politicians, government and other political actors draw their attention to. The investigator of public opinion, V.O. Key, Jr stated “Governments must concern themselves with the opinions of their citizens, if only to provide a basis for repression of disaffection” (1). The government takes into consideration the public opinions mainly for two reasons, first are to explain the behavior of candidates, political parties and other political actors. Also to determine what citizens want, and how people feel satisfied with their behavior in office. Second, is to understanding what motivates citizens and political officials, and it can highlight the reasons for specific policy consequences (William and Canon 127). 
Until the increase of democracy in 18 the century, the American president Abraham Lincoln pointed out “the government of the people, by the people and for the people”. Also he assumes that the thoughts and ideas of people about political matters is essential to democratic government, because in democracy each citizen has his own voice, and the government throughout those voices will guide their actions. For the reason of “knowing what public think and having public support are powerful combination” (John et al 182) to the better government policy. Government is shed lights on its people’s will, because citizens are in favor to see a legitimate system since they prefered to be part of it, so that , when people withdraws their encouragement, the government remain weak (180).
James Bryce a British ambassador and observer of US politics argued that public opinion is “the greatest source of power” in America, even more than, the president power, congress and other political actors and it can be defined as a key point that policy maker refer back to set their policies and decisions (182).
Twenty years ago, it seems no one is appreciated the power of public opinion more than the former president George W. Bush in 2001. During this period of time, when he was running to the White House the majority of people voted against him, but after the attack of 9/ 11, the opinion polls show that 90 % rallied to his side. With this adorable percentage George W. Bush was able to make the Congress agree upon his decisions (178-179). Thus public opinion is recognized for its power, but it is change immediately and it is not that easy to measure and to predict (179). 

Public opinion is not an independent entity from a society, but it is a consequence of political socialization, political manipulation and set as area for the struggle of the dominant power. Besides, there are factors which help in the formation of public opinion such as, the input of political leader and mass media (Morio Watanabe).
It is widely known, for centuries public opinion is transmitted through printed media as newspaper and books, than to electronic media like radio and television, and to what is called digital media. These means of communication seems to be important to people, because it is seen as means of expression for their attitude and opinion. The essential role of mass media can go back to the German founder of Public Opinion Center in Allensbach  (America's Gallup poll organization) political scientist Noelle Neumann’s Spiral of Silence mass communication theory 1974 (Noelle-Neumann 372). Throughout Spiral of Silence theory, Noelle-Neumann shows how powerful public opinion is, and the importance of mass media (374). In addition to, as primary source of information; mass media such as television, radio, newspaper, and internet can influence public in a different ways (Gray41). 
In fact, human beings are not innately aware about politics and political matters, but it is through media. As a result, media deemed to be the first source for people to get their news. Further, Media formulate political reality by blending facts with opinions, and in doing so transfer particular messages to determine how a society works. Thus how American people strongly believed that news is the “picture of reality” (41).
Politically speaking; media is used as tool to control public and policy makers’ opinion, as wells to serve their interest and political goals, and this depends on media owner intention and motivation to particular topics. Media focuses on turning the attention of public to specific issues to make it significant, according to John Gray “for media public opinion is both a measurement of the audience and tool to be used” (43). 
Public opinion has its potential role in American politics in which politicians take it into account, because each voice can make change. President Barack Obama during his electoral campaign in South Carolina in December 9, 2007 he announced:
One voice can change a room, and if one voice can change a room, then it can change a city, and if it can change a city, it can change a state, and if it change a state, it can change a nation, and if it can change a nation, it can change the world. Your voice can change the world. (Obama OneVoiceNow YouTube).
There is no doubt that the relationship between public opinion and domestic policy is taken for granted, whereas in foreign policy it is still being discussed. Most Americans do not really give importance to politics outside of the country, although the eager to express their opinion highly is increasing. Public opinion can shape foreign policy, especially in “crisis situation”. For instance, during the Vietnam War, and the US military intervention in Iraq, when 50 % of Americans thought it was mistake to send military troops there(John et al. 205). 
Rally around the flag is common to the Americans people particularly in “crisis situation”, where public support goes to the president decisions to engage in wars. According to American Gallup poll organization, the President George H. W. Bush during the Gulf War, his approval ratings was 89 %. Also in the aftermath of the 9/11 attacks and his plan to engage war against terrorism for national security, George W. Bush his approval ratings were increased from 52 % to 90% (203-205).
 So, public opinion is part of the American political arena, as well as political institutions, it is seen in this context as important factor that play a major role for the determination of decision-making process. Also it helps in formulating a foreign policy, but it does not mean to make policy, because public interference in policy making is limited, and the only responsible to manage foreign policy decision during crisis situation is the head of the state (205).
1.5. Interest Groups
Interest groups are regarded as important and influential factor that has hand in US policy making process. There a various definitions of the concept “interest group” in the field of Political Sciences, because scholars use this concept in a confusing manner. In post World War Two, president’ David Truman was one of the major pioneers of interest group studies, in which he stated “any group that, on the basis of one or more shared attitudes, makes certain claims upon other groups in society” (160).
 However, according to William and Canon interest groups are “organizations that work to convince elected officials and bureaucrats to implement policy changes in line with the group’s goals” (478).Also the American political scientist Arthur F. Bentley defined it, as a group “acting or tending toward action” further he said that “there is no group without interest. An interest …is the equivalent of group...a group and interest are not separate” (211). 
	The last decades, many scholars argued that interest group is a non-state entity that attempt to influence the policies of its agenda. Besides interest group, there are also pressure group, lobby, Non-government organization (NGO), and international non-governmental organization (INGO) (Meissner 08).
	Richard Meissner discussed in his book of Interest Groups, Water Politics and Governance that interest groups are the same of NGOs. But, he claimed not all NGOs are interest groups, because in some cases the non-governmental organization cannot influence governmental policies rather it serves the interest of its members. In Richard point of view, when non-governmental organization influence policy agenda it’s called an interest group (8). Consequently, interest groups or lobbies simply are organized groups that seek to influence public policy to achieve their interests. According to Janda, Berry, Goldman, the lobbyists are significantly influencing policy making process through agenda setting, participation and representation (Janda, Berry, Goldman 323-325).
 Interest groups play a crucial role in the policy-making. The American as any other society faces many problems, but public officials do not review all of them, in this case the Interest groups can bring the attention of policy makers to specific issue to set in policy agenda, because through their advocacy, interest groups make the government aware of particular issues. For example, Labor unions have played a crucial role to draw attention to the problems that are ignored (324-325). 
	Also, Pressure groups are considered as a channel through which citizens can express their opinions to policymakers. In addition Interest groups provides a means for citizens who already share the same concerns to participate in making decisions, and to put their interests in into collective political action, because American know it is better to band together rather being individual in order to make the government respond to their demands, in this context it is said that“ One farmer fighting against a new pesticide proposal in Congress probably will not get very far, but thousands of farmers united in an organization stand a much better chance of getting policymakers to consider their needs”( 324).
	The function of the interest groups is not only to make participation much easier but they also stimulate it, by calling people to write to their congressman or to engage in other action. Lobbies ability is to make people engage in the policy making rather than others .As congressmen representing a particular constituency; lobbyists also represent people before the government. The National Association of Broadcasters for instance, a lobbying group speaks about their concerns when a Congress or a government agency thinks of making a political decision (324).


Recently, in the United States there are considerable numbers of such advocacy groups which have enormous influence on the mainstream of American politics, whether by support political candidates in campaigns, or press legislation in favor of their interests and other actions (William and Canon 231).
Among these pressure groups is National Association for the Advancement of Colored People, which helped to stop racial segregation and the presidency of Barack Obama confirm that, also there is MoveOn.org, this group helped to end the Iraq war and to pass the healthcare reform ,also it supports president Barack Obama during his elections. Although, one of the major group is Public Citizen Group, as the name implies, it conducts the research projects, puts pressure on lawmakers and bureaucrats, also it is trying to mobilize public opinion on specific environmental issues such as American Medical Association in which declared its support for the Affordable Care Act in 2010(Michelle Leach). 
	In the area of foreign policy, interest groups play an important role in decision making, one the most know and powerful group is the Jewish group like the American Israel Public Affairs Committee (AIPAC). This group seeks a strongly pro-Israel American foreign policy by using public advocacy and lobbying to influence members of Congress to achieve its goals.  Today AIPAC has more than 100,000 active members and is widely recognized to be one of the most influential groups in Washington (Mearsheimer and Walt 32). This relation is truly confirmed by the current president Donald Trump in which he stated in a conference on front of AIPAC his support to this Jewish group. For example, AIPAC has aimed to increase military aid to Israel and American against Iran, also it is contributes to the campaigns of congressional candidates who already share its concerns (U.S Israel Policy Conference speech). 


1.6.  Healthcare policy making
It is difficult to imagine a modern welfare state that does not protect the health of its citizens. During the administration of President Harry Truman it was the first attempt to reform healthcare system. President Truman recommended that Congress propose comprehensive coverage of health insurance, managed and paid by the National Health Insurance Agency. Opponents of the proposal, including the American Medical Association, objected to this “socialized medicine” but failed. Truman made a second effort to reform the health care system in 1948, but the outbreak of the Korean War proved to be the death of the proposal (“History of Health Insurance in the United States”14).
Under Eisenhower administration in 1956, the “Military Medicare” program was issued, which provides payment for health care services to military dependents, however the bill did not attract the attention of Congress. After, Eisenhower administration president Kennedy (1961-1963) followed a modest form of healthcare coverage than the president Truman. Kennedy supported the King-Anderson bill under which Health insurance coverage would be limited to those 65 years old. In doing so, Kennedy put additional blocks to the foundation that became Medicare, but Kennedy felt frustrated by the effort of private interests to kill his proposal. Due to that, Kennedy took his case to the public, On May20, 1962 a series of 33 public rallies ware held in different parts of country through making national televised speeches. At the rally president Kennedy confidently assume that the King-Anderson bill pass to the congress, but he was wrong, because the bill opposed by AMA and the Democratic governor Wilbur Mills. As a result the bill passed to Lyndon Johnson (1963-1969). In 1965 the Social Security Act was signed when the Medicare and Medicaid was incorporate (Taylor, Jerry W. web).
Later, President Jimmy Carter (1977-1981) gives priority to the cost of health care containment to expand the coverage, but the inflationary stagnation and the rising of health care costs Carter delay the implementation until 1983, because of economic stagnation. In addition to, as early of Regan administration (11981-1989), he proposed new laws that seek at reducing the growth of federal spending on healthcare in which he stated “In this current crisis, government is not the solution to our problem. Government is the problem”. Under the Presidency of Bill Clinton (1990- 1994) he take into consideration the national health reform in which he proposed a “managed competition” by sending a plan to Congress in 1993 for universal coverage, but the Support from The stakeholders were limited. As a result, his proposal was opposed by both groups the Health Insurance Association of America and the National Federation of Independent Businesses, and in 1994 the proposal was ignored (“Timeline: History of Health Reform in the U.S”).
Since the World War II, reform of the US health care system has been a social and political issue which focused on increasing medical coverage, cutting costs, reforming insurance, financing and government participation, due to that Health policy remains one of the most controversial areas of public policy. Over years, there has been a bitter experience in promoting and improving healthcare delivery in America (Dawes and Satcher xvii). However under President Barack Obama administration in 2010 the health care reform was one of the most controversial aspects of social legislation and in the world history of United States, because on March 23, 2010 Obama signed the bill into law (Tate 3). Obama stated “Today, after almost a century of trying; today, after over a year of debate; today, after all the votes have been tallied–health insurance reform becomes law in the united states of America–Today” (qtd. in Thomas Loker xix), 




Conclusion 
Decision-making process has become a political arena for various political players by negotiating with each other on a particular political issue. Decision making process reflects the prevailing political system, through the introduction of alternatives in the country and then chooses the appropriate solution until reaching the implementation stage. As a result, these actors the president, Congress, public opinion, media and interest groups has a remarkable impact on the United States political decision making by exercise their power to achieve political goals and influence government policies. 
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Sales-Oriented Communicative


Politicians use market research to create persuasive communication to sell their product


Market-Oriented Transactional


politicians conduct market research to identify voter demands and design a product voters want 


Relational


Co-Creation or Experiential 


Politicians work with the public to develop, design and deliver political solutions;votersare part of the process


Politicians use a range of marketing tools and concepts to forge long-term relationships with voters 












        Research


Polls, surveys, voter profiling, segmentation, opposition research, analytics and experimental. 


        Strategic


Positioning, targeting and compition manegement strategy includes sales or market-orientation


    Organisational


strategic communication, insights marketing, guerrilla marketing, get out the vote, government advertising, sicial marketing, crisis management, public relations, e-marketing, delivery marketing 


   Communication


Volunteer management, donor management and fundraising


Branding- leaders, parties, conditates, governments.


Focus groups, interviews, role play, cocreation, delibirative consultation.


Resource and stuff management 


Database and relationship management 
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