Haleiwa’s Food Tour

Abstract
This marketing plan will outline the marketing and the general marketing that will be used to market the Haleiwa’s Food Tour. It will generate a tailored action proclamation for the entire Haleiwa’s Food Tour, so that it can measure the effectiveness of each campaign initiated. The North Shore Food Tour is a tourism agency that involves food, fun, and adventure. It is also dedicated to supporting any raised plans that will support the local businesses of Hawaii. The marketing plan is targeting the tourists themselves that have the intention or have never visited the island of Oahu.
Introduction
 Aloha! Are you looking for food and adventure? Do you want to experience the food and culture of Hawaii? Come and book you tour with North Shore Food Tour. It is specially designed for those who love food, fun, and adventure. The food tour includes luxury air-condition transportation to and from your hotel in a Mercedes tour van. You will experience the local culture and visit some new and most popular eatery spots in North Shore, Haleiwa.
          History of Haleiwa
          Haleiwa is the most popular spot on Oahu for sightseeing, eating, surfing, and for photos, which is the reason why the food tour will be touring in this location. The meaning of Haleiwa is “home for attractive people.” In my perspective, this location is the home for attraction. There are many places to see in this particular area. 
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            Marketing strategies 
One of the greatest marketing strategies that are available that can be utilized by the North Shore Food Tour to reach local and international tourist is the current famous online marketing. Starting with social media, email marketing, remarketing, SOE and online advertising. Online marketing offers a fantastic way for the tourism business to connect with tourism destination all over the world. It is advisable for people to use the investment tactics that customers can trust easily due to some fraud that has happened to many of the tourists around the world. For this strategy to be effective one should use tactics that will be positive.
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From the above illustration, 83% of the tourists indicated that they have much trust having received a recommendation from people they know. They also have a 66% trust in the information they see posted online and a 70% trust to branded websites (Global, 2015). This indicates that there is need for Tourism boards to utilize their websites and brand them to websites that will promote tourism in the Hawaii islands.
Pricing Strategy
Distribution Strategy
            Initiatives
[bookmark: _GoBack]The North Shore Food Tour can decide to come up with an animated map showing areas around the Hawaii Islands. The map itself looks like a cartoon-like where users go around the map scrolling each section finding detailing information of attractions with the island. This will add some charm to the user, with the main idea to make the user have a great experience viewing the island with the bright design. Since many of the tourism have considered food to be part of the tourist activities they engaged. There is need to engage them through food on the website. The food tour should have a section having a dedicated section that features regions with famous food in Haleiwa or any city on Oahu. This will encourage guests to visit not only different destinations in Hawaii but also promote Oahu’s local restaurants. This should be achieved before the next high season for tourist holidays. 
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