Set Task Brief

You have been asked to develop a marketing campaign for a record shop called Wax Perfection, which sells vinyl records and associated products. 

The shop owners want to increase awareness of their brand and attract more customers.

 You are required to independently research the market for vinyl records in the UK.

 Your research should include primary and secondary data relating to: 
• cornpetitors 
• market size, share and structure 
• target market
 • trends
 • external influences
• pestle
.
 You should research at least one marketing campaign related to the sale of vinyl records and associated products. You may wish to consider researching weekly/ monthly marketing journals, marketing and/or advertising agency websites, business consultancies and more general business sources. 

Your research should include: 
• Name of business (in uk)
• costs
-• timescale 
• media used 
• message communicated 
• marketing mix 
• appropriateness of the campaign. 

You should take into consideration the validity and reliability of the data that you collect. 




Instructions: 

A) Answer the questions below as part of your research for Unit 2.  You will need to send me your research by Wednesday 25th April.    
B) When you answer these questions make sure you quote the website and put the link: For example: Vinvly sales have increased futher  - Guardian - https://www.independent.co.uk/arts-entertainment/music/news/vinyl-sales-2017-bpi-music-report-uk-industry-ed-sheeran-rag-n-bone-man-amy-winehouse-most-popular-a8140261.html 



[bookmark: _GoBack]For each question I need statistic.
Secondary Research

1. How big is the Vinyl Market in the UK?
2. Is the market on the rise or is it declining?
3. Who are the biggest competitors in the market?
4. How heavily marketed is the vinyl market (Do you see adverts for vinyl products, where do you see these adverts, who do you think these adverts are targeted at?)?
5. Who are the primary target audience for vinyl products (Young people, Middle aged people or the elderly?)
6. How much of the music retail market do vinyl products consume?
7. Is the vinyl market saturated (is there a lot of competition)
8. Is the market segmented (Are there any innovations or variations of the product)
9. What are the trends in the vinyl market?
10. What are the most popular genres and brands in vinyl?
11. What artists influence the vinyl industry?
12. What types of media could vinyl companies use to advertise? (social media, TV adverts, newspapers, music magazines)
13. What would the costs of advertising be? (how much is it to advertise on TV, social media and local newspapers)
14. What are the external influences that could possibly influence the vinyl industry (e.g. an intense heatwave that melts the vinyl records or an international shortage of plastic)


Example of a vinyl record store

If you can find a vinyl marketing campaign please consider:
1. How much it would cost?
2. How long the campaign would run for?
3. What method of media would the company use to advertise their product?
4. What the message of the advert was?
5. What the 4 P's of the campaign is? (Price, Product, Place and Promotion)
6. How appropriate the campaign is or was?

















Primary Research 

These are the type of questions that you need to collect in your research?

To secure even more marks, it would be beneficial for you to collect primary (firsthand) research?

You will need to find out:
1. How old are the people that buy vinyls?
2. What is their gender?
3. How often do they listen to their vinyl records?
4. How much they vinyl records do they have?
5. What motivated them to purchase these records (do they have sentimental value, did they buy them to include as a collectors item)
6. Do they find it hard to purchase vinyl?
7. How long have they been interested in vinyl?
8. What makes them prefer to buy vinyl as opposed to streaming, downloading or purchasing music online?
9. What would they change about vinyl if they were given the opportunity?

To take it even further it would be very beneficial to question vinyl outlets or retailers:
You may want to ask them:
1. What made them decide to begin selling vinyl?
2. How long have they been operating for?
3. How do they deal with local competitors?
4. How do they deal with online competitors? (such as Ebay and Amazon)

*You need to produce at least 4 graphs to show your results from your questions. If record your results in an excel sheet you’ll be able to produce some graphs. These graphs might be useful tp use in your exam - but make sure you don’t copy and paste it over.... 


