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Name
Description

Rubric Detail

Criteria

QUALITY OF
CONTENT/ANALYSIS/EVALUATION

EVIDENCE OF RESEARCH

PLANNING/ORGANISATION OF
MATERIAL/TOPICS

Rubrics for Presentation

INTEGRATED MARKETING COMMUNICATIONS

Levels of Achievement

outstanding

16 to 20 points

The
presentation
was a concise
summary of the
topic with all
questions
answered.
Comprehensive
and complete
coverage of
information.

16 to 20 points

Most
appropriately
used of
relevant
research

16 to 20 points

Well organized
and coherent,
topics are in
logical
sequence,
includes clear
introduction
and
conclusions

good

11 to 15
points

The
presentation
was a good
summary of
the topic.
Most
important
information
covered:; little
irrelevant info

11 to 15
points

Good used of
relevant
research

11 to 15
points

Organized,
some topics
are out of
logical order,
conclusions
are generally
clear

pass

6 to 10
points

The
presentation
was
informative
but several
elements
went
unanswered.
Much of the
information
irrelevant;
coverage of
some of major
points

6 to 10
points

Satisfactory
used of
relevant
research

6to 10
points

Some
organization,
topics jump
around,
conclusions
are unclear

fail

0Oto5
points

The
presentation
was a brief
look at the
topic but
many
questions
were left

unanswered.

Majority of
information
irrelevant
and
significant
points left
out.

0Oto5
points

Fairly used
of relevant
research

Oto5
points

Not
organized,
topics make
no sense

https://elearning.newinti.edu.my/webapps/rubric/do/course/manageRubrics?dispatch=view&context=course&rubricld=_21938_1&course_id=_62625_1
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Criteria

SUPPORT MATERIALS (e.g.
PowerPoint slides, poster, etc)

TIMING OF DELIVERY &
APPROPRIATE DRESSING

View Associated ltems

INTEGRATED MARKETING COMMUNICATIONS

Levels of Achievement

outstanding

16 to 20 points

Visually
appealing,
clean simple
layout, text is
easy to read,
graphics
enhance
understanding
of ideas

16 to 20 points

Used time well.
Focused on
getting the
project done
without
distracting
others Very
appropriate
business- like

good

11 to 15
points

Visually
attractive, text
is easy to
read, colors
enhance
readability,
graphics and
special effects
do not distract
from
understanding
ideas

11 to 15
points

Used time
well. Mostly
focused on
getting the
project done
without
distracting
others
Appropriate
business-like

pass

6 to 10
points

Text is
sometimes
hard to read,
sometimes
graphics or
special effects
distract from
understanding

6to 10
points

Used some
time well.
Some focus
on getting
project done
but
occasionally
distracted
others.
Business like

fail

Oto5
points

Text is very
difficult to
read, layout
is cluttered
and
confusing

Oto5
points

Did not use
class time to
focus on the
project OR
often
distracted
others. Not
business like
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